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Article 1. Entitlement to Lodge a Complaint

(1) A natural person (individual) or legal person (body corporate) may lodge a complaint about a specific advertisement (or advertising campaign) with the Advertising Council. Members of the Advertising Council Arbitration Committee are not entitled to lodge a complaint.

(2) President of the Czech Advertising Standards Council and individual members of the Executive Committee may initiate the complaints procedure at their own discretion.

Article 2. Czech Advertising Standards Council 

(1) The activities of the Czech Advertising Standards Council concentrate on commercial advertising.

(2) The Czech Advertising Standards Council l forwards any complaints concerning a breach of legal regulations in force in the Czech Republic to the competent public authorities and institutions.

(3) Should a complainant claim that a competitor has breached legislation in force, the Czech Advertising Standards Council may refuse to discuss the complaint, referring the complainant to the competent judicial or administrative authority instead, unless the advertisement in question could have a significant effect on end consumers.

(4) The Czech Advertising Standards Council conducts preliminary examinations (i.e. preliminary checks and preliminary consultations) of advertisements at the express request of an advertiser, agency, or the carrier of the advertisement.

(5) The Advertising Council may provide expert opinions. 

Article 3. Valid Forms of Complaint

(1) Complaints, containing the identity of the complainant (including full postal address), together with the advertisement or a specification of the advertisement in question (e.g. an advertisement in the press, a brochure or leaflet, a television commercial, or a poster), must be sent in writing to the following address:

            RADA PRO REKLAMU 

            (Czech Advertising Standards Council)

Malostranské nám. 23/37

118 00  Praha 1

Czech Republic 

Telephone: +420 257 531 441

Fax:  +420 257 531 441

e-mail: info@rpr.cz 

(2) Telephone complaints are only processed if the complainant is identifiable and if, within seven days of the telephone complaint, the Czech Advertising Standards Council receives a written version of the complaint. The Czech Advertising Standards Council l does not investigate telephone complaints, which are not subsequently lodged in writing.

(3) The Czech Advertising Standards Council does not investigate anonymous complaints.

Article 4. Confidentiality of Complaints

(1) In cases where a complaint is made by an individual, the complainant’s name is confidential and is withheld in all correspondence, unless the complainant expressly agrees to the publication of his/her name.

(2) In cases where a complaint is made by a body corporate or public institution, the complainant’s name is cited in all correspondence related to the complaint.

Article 5. Costs of Complaints Procedure 

(1) The process of investigating complaints (the ‘complaints procedure’) is carried out by the Czech Advertising Standards Council free of charge.

(2) Preliminary examinations of advertisements (i.e. preliminary checks and preliminary consultations) and expert opinions are available for a pre-agreed fee or, in exceptional cases, may be provided free of charge.

Article 6. Groundless Complaints

(1) The Arbitration Committee of the Czech Advertising Standards Council (‘Arbitration Committee’) refuses any complaints it considers to be without foundation. The Arbitration Committee may inform the other party to the complaint (the advertiser), as well as the responsible advertising agency and relevant carrier of the advertisement, of all proceedings.

Article 7. Adversarial Principle 

(1) On receipt of a complaint, the Czech Advertising Standards Council invites the party commissioning the advertisement (the advertiser) and/or the responsible advertising agency to send, within generally seven days, an opinion on the complaint.

(2) In warranted cases the Arbitration Committee may decide to invite the advertiser and/or responsible advertising agency to attend a meeting in person in order to supply supplemental explanations regarding the complaint.

(3) The Czech Advertising Standards Council may supply information about a complaint and the subsequent proceedings to the party publishing an advertisement which is the subject of complaint.

Article 8. Redress of a Complaint by a Change to an Advertisement 

(1) If the party commissioning an advertisement (the advertiser) and/or the advertising agency announces that the advertisement will be changed or withdrawn, the Czech Advertising Standards Council shall issue a decision trough the Arbitration Committee of the RPR and shall inform the complainant and, in the cases under Article 7(2), the carrier of the advertisement of this fact.

Article 9. Resolutions of the Czech Advertising Standards Council 

(1) If the party commissioning an advertisement (the advertiser) and/or the advertising agency announces that it believes the complaint to be fully or partially groundless and that it therefore has no intention of changing or withdrawing the advertisement, or if it fails to submit a statement on the complaint within the set time limit (Article 7(1), the Czech Advertising Standards Council shall issue a decision via the Arbitration Committee. The Czech Advertising Standards Council shall also publish the results of its intervention.

(2) All complaints received are discussed at meetings of the Arbitration Committee, which are held on a regular monthly basis or, where necessary, more frequently. 

(3) The Arbitration Committee is the Czech Advertising Standards Council body exclusively entitled to issue decisions (verdicts). The Arbitration Committee is not accountable to the Czech Advertising Standards Council for the content of any decisions (verdicts) issued.

(4) The Arbitration Committee has thirteen members. Members of the Arbitration Committee are appointed by the General Meeting at the proposal of the Executive Committee. The Chairperson of the AC Arbitration Committee is the President of the Advertising Council or, in his/her absence, the Vice-President of the Czech Advertising Standards Council.

(5) A decision (verdict) is a written, reasoned judgement by the Arbitration Committee on whether or not specific advertising activity carried out in the past or present constitutes an infringement of the Advertising Code issued by the Czech Advertising Standards Council.

(6) The Advertising Committee makes decisions by ballot, whereby each member has an equal vote. The Arbitration Committee has a quorum if an absolute majority of all appointed members is present; the approval of a majority of those members present is required to adopt a decision.

(7) The Arbitration Committee may make decisions outside of meetings, whereby such decisions are made in writing or by means of communication technology (including e-mail). In this case, the approval of at least an absolute majority of all members is required for a decision to be adopted. 

(8) In cases where a complaint concerns a member of the Arbitration Committee in any respect whatsoever, this member is obliged to report this fact. After notifying the Arbitration Committee of this fact, the member is obliged to leave the meeting room until a final decision has been reached in the case at hand. In cases where a member fails to report a conflict of interest, the Chairperson declares the decision null and void and orders that a new ballot take place without the presence of the member in question. The result of the new ballot is then declared a binding decision (verdict) of the Arbitration Committee.

Article 10. Declaring an Advertisement improper
(1) If the Czech Advertising Standards Council decides to declare an advertisement improper (in breach of the Code), it initially notifies the party commissioning the advertisement (the advertiser) and/or the advertising agency of this fact, with an invitation for the advertiser and/or advertising agency to inform the Czech Advertising Standards Council seven days whether the advertisement will be changed or withdrawn.

(2) If the party commissioning the advertisement (the advertiser) and/or the advertising agency announces, on receipt of the Czech Advertising Standards Council’s decision, that the advertisement will be changed or withdrawn, the Czech Advertising Standards Council informs the complainant and, in the cases set out in Article 7(3), the party publishing the advertisement of this fact and shall inform other media about the decision of the Arbitration Committee.

(3) If the party commissioning the advertisement (the advertiser) and/or the advertising agency announces that the advertisement will be not changed or withdrawn, or if the Czech Advertising Standards Council receives no statement within the seven-day time limit (paragraph 1), the Czech Advertising Standards Council informs the complainant, the party publishing the advertisement, and the relevant associations (members of the Czech Advertising Standards Council) whom the complaint concerns of the Czech Advertising Standards Council’s  decision.

Article 11. Publication

(1) In cases where a complaint is handled in accordance with Article 8 or Article 10(2), if the complaint has been made in public or if the party commissioning the advertisement (advertiser) and/or the advertising agency has informed the public of the complaint, the Czech Advertising Standards Council shall also publish the results of its intervention  and the decision of the Arbitration Committee.

(2) If an advertisement is declared improper in accordance with Article 10(3), the Czech Advertising Standards Council is entitled to inform the public that the Czech Advertising Standards Council has declared the advertisement to be improper. The party commissioning the advertisement (the advertiser) and/or the advertising agency must be expressly notified of this fact.

Article 12. Protest

(1) The party commissioning the advertisement (the advertiser) and/or the advertising agency may file an appeal, within seven days of delivery of the corresponding decision (verdict), against a decision declaring an advertisement to be improper under Article 10(1). If an appeal is not filed in the above-mentioned time limit, the party commissioning the advertisement (the advertiser) and/or the advertising agency forfeits the right of appeal.

(2) Appeals must be filed with the Czech Advertising Standards Council in writing.

(3) The Advertising Council makes decisions on appeals by applying the procedure under Article 9 accordingly, with the consequences stipulated in Article 10. 


